
 

02 .21 .18 D i s cu s s i on  Gu i de   P a g e  1 | 1 

 

 
CHANGING OUR LANGUAGE  
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Regional Breakout Discussion Guide 
 

 
Below please find the questions that will serve as a framework for the regionally-based breakout 
discussions following the webinar on February 21, 2018. Please take time to consider your 
responses to these questions in advance of the webinar and come prepared to offer your thoughts 
and experiences; your successes and your challenges.  
 
1. Let’s dive in to the 3D framework a bit…creating strategies and messages that incorporate 

dimensions of place (the context), heart (deeply held values/cultural perspectives) and head 
(thought patterns that people use to make decisions and make sense of the information you 
provide). Any initial reactions to the framework as it relates to your current efforts? What did 
you think?  

 
2. Is anyone applying the framework or a similar framework to their health equity messaging 

or strategies? How about applying the framework to other tobacco control priorities?  
 
3. Our aim as health communicators is to name and address the conditions that create barriers, 

engage more voices by connecting with audiences in a culturally relevant and values-driven 
way, and use language that shifts the conversation and expectation toward environment and 
policy change. Sounds great, right? What makes this work so hard then?  

 
4. According to Metropolitan Group, “place” information becomes a more powerful lever for 

change when it’s woven into a story about how and why certain conditions have been created 
and how they can change. This tactic illuminates the systemic, institutional causes and interrupts 
the tendency to blame community cultural traits or point to education as a solution. Place, then, 
is at the heart of policy, systems and environmental change but only when integrated with the 
right language – words that resonate or, at the very least, don’t turn people off.  

 
Does anyone have lessons to share about language that works or doesn’t work? – especially 
in the current climate. What is resonating most with policy makers right now? How about 
coalition members?  
 

5. There’s no replacement for engaging authentically with audiences and stakeholders – especially 
when it comes to crafting messages and solutions. Does anyone have anything to share about 
their own internal efforts to do engagement better?  
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